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Business Role in promoting Sustainable Development 
The role played by businesses in promoting a sustainable future has been receiving wider recognition over the years. Companies and many business enterprises have employed strategies and policies which promote corporate sustainability through positive environmental, economic as well as social impacts. The idea of corporate sustainability adopted by many businesses reflects on the sustainable development goals (SDGs) aimed at alleviating challenges faced in the world such as poverty, climate change, environmental pollution as well as inequality. The role of the business in promoting sustainable development is highly appreciated with many companies incorporating sustainable practices in their operational model. 
Sustainable development strategies employed by various companies need to incorporate a wide variety of factors such as the environmental issue, social issues as well as economic impacts issues related to a sustainable future. Business is required to make a positive impact on the community it operates in through conservation of water and energy resources, proper management and disposal of waste, conserving the available resources, promoting health and well-being of the employees as well as promoting economic development in the local community. This paper addresses the various methods applied by businesses in promoting sustainable development, the advantage of employing these strategies as well as the possible challenges which may hinder the efficient application of sustainable development strategies in businesses. 
Sustainable development 
Sustainable development entails development that helps in meeting the present needs without affecting the ability of future generations to also meet their needs. The meaning of the concept however varies greatly among different businesses based on the strategy a company chooses to adopt to promote sustainable development. The protection of the available natural resources is a core principle in the idea of sustainable development which emphasizes the fragility of the natural ecosystems on which human life depends. Promoting the idea of sustainable development is more focused on the incorporation of environmental objectives in business operations as the business focus on prioritizing the preservation of the available natural resources. This means companies seeking to achieve corporate sustainability may be forced to forego some of their economic objectives in efforts to influence a positive environmental and social impact. 
The various stakeholders in business and its environment including the investors, interest groups, customers, and the government have also shown more recognition to the importance of promoting positive environmental, social, and economic impacts. The media has also played a major role in spreading the idea of sustainable development influencing the development of agendas in many companies relating to the promotion of a better future. From the perspective of the business or companies, promoting sustainable development would mean ensuring all the needs of the direct and indirect shareholders are met without affecting the ability of future stakeholders to meet their needs. 
Companies employ various sustainable development strategies differently. However, all the efforts employed by the companies or corporations are aimed at providing the desired impact to their customers, the environment around them, their employees as well as the communities they serve. The various big companies in the united states have incorporated the sustainable development agenda in their strategies and policies as well as mission statements which present their standpoint towards a sustainable future. The incorporation and application of various strategies and policies are also attracting various positive outcomes to the businesses which apply them (Jones,  & Comfort, 2019).
Sustainable development strategies and policies 
The idea of promoting sustainable practices has been embraced by many companies around the world. Sustainable development strategies have also been employed by companies in efforts to promote competitive advantage. Companies incorporate sustainable development policies in their mission and vision statements as a way of creating long-term organizational value. The Big retailers in the United States such as Target, Walmart, as well as The Home Depot are some of the major corporations that have employed significant efforts to impact a positive impact on the environment. 
Companies employ strategies that help them achieve their set objectives and goals while promoting a positive business value. To ensure this, companies have employed various methods which help them ensure all the stakeholders understand their value. Walmart, in its sustainability reports, aims at providing its customers with safe and affordable food to all customers. This strategy is aimed at promoting better economic opportunities through product affordability as well as improvement of social and environmental sustainability by ensuring the safety of the people. The statement also helps in improving the business value (Walmart, 2018).
Companies have also ensured that their sustainability strategies are well understood by the members of the public. To ensure the strategies help the businesses in promoting competitiveness, reports are always compiled by the companies to show how they have applied the methods. Recent reports by the major retailers have shown their precise need to promote better sustainability for a better future. many companies have focused on the environment and the wellbeing of the people. Waste reduction methods are widely applied by many retailers based on their reports. Waste reduction and recycling of products are one of the majorly considered strategies in promoting a cleaner environment. companies like Kroger established their desire to become a zero-waste company through efforts that divert waste from landfills as well as recycling recyclable products. Waste reduction and recycling ensure a cleaner environment. this a method of promoting better living conditions for stakeholders like the company employees, customers as well as local community (Fowler, & Hope, 2017).
Companies are also highly committed to promoting the conservation of the available natural resources as part of sustainable development. Strategies that promote protection and conservation of the available resources have been employed. The Home Depot has been promoting the idea of sustainable forestry and the use of the available natural resources wisely. The company promotes awareness and applies efforts that promote the protection of the highly endangered forests while ensuring future generations have a reliable source of timber supply. These efforts are aimed at ensuring reasonable use of the available natural resources while ensuring the forests remain sustainable for future generations. The organizations recognize that their efforts have an impact related to access to raw materials required in production (Fowler, & Hope, 2017).
The strategies employed by the companies and corporations to promote a positive social impact also embrace various similar themes. Food safety is one of the highly promoted policies by food companies to ensure the foods availed to the various customers do not have any side effects. This is aimed at protecting the well-being of the people and ensuring they can remain productive. The people are a common aspect in the development and promotion of a sustainable future. Companies are promoting equality in opportunity by ensuring diversity in hiring as well as development and training programs that help in elevating the abilities and skills of the employees. Most organizations have been promoting diversity in race, gender as well as religion to ensure equal opportunity for individuals around the world. The companies have also ensured employee protection by workplace safety policies as well as health compensation packages provided to the workers (Mojarad, Atashbari, & Tantau, 2018).
The customer is one of the most important stakeholders for any business. Strategies aimed at promoting social sustainability in most companies depict the desire of the companies to improve the well-being of the customers as well as the communities in which the customers reside. The improvement of the communities by the companies aims at ensuring the people can live and work in better and protected environments. According to Kroger’s sustainability reports, earning the trust of the partnering communities is one of the major priorities of the company. The people are also considered as a major cornerstone for the establishment of the various retail stores by companies like Walmart (Walmart, 2018).
Companies have also focused on the economic issues of the communities. Although most of the recognized sustainable development efforts are related to social and environmental sustainability, companies have also employed efforts that have positively impacted the economic conditions of the local communities. Companies have established stores in places with high populations creating a wide range of jobs for the people. Employment opportunities help in improving the level of income in various households. The companies also ensure that the demand for the various products in the markets is satisfied with high-quality products. Target explained that investing in the local communities is one of the strategies aimed at improving the sustainability of the communities they operate in through opportunity creation which helps in accelerating economic development (Target, 2018). 


Significance of Sustainable Development to the Companies 
The strategies employed by various businesses are aimed at having an end advantage to the companies which employ them. Companies through the various strategies related to sustainable development benefit in a variety of ways. One of the major advantages of employing corporate sustainability is building a positive reputation. The efforts aimed at improving the communities tend to get the attention of the people as well as many media houses. Positive publicity can easily be generated for these companies making them more relevant. Companies which fail to employ efforts related to corporate sustainability are likely to experience a poor reputation. Building a positive reputation for the company can increase the recognition of the company's brand in the market hence improving the sales of the organization (Jones, & Comfort, 2019).
A positive reputation through sustainable actions can also promote the company’s appeal to the consumer. Promoting a sustainable future through various strategies can increase consumer interest due to the support of a common cause. Customers have shown a desire to buy products from responsible companies. companies that engage in charitable efforts are considered to be giving back to the communities. Individuals who want to be associated with the efforts which improve the local communities become attracted to the companies and spend money in efforts to improve the organizational efforts. Companies like TOMS and Yoobi are examples of companies that engage in charitable donations motivating their customers to buy more. 
Employee retention and attraction of talent is a major advantage of sustainable development actions to various companies. The employment of various strategies and policies with the aim of improving the local communities and the environment builds a positive reputation not only for the organization but also the organizational culture. Many employees would want to be a part of a positive organizational culture. This makes it easy for companies that employ these strategies to easily attract top talent in the market. The employees working in an organization that shows responsibility in protecting the people and the environment are also likely to remain in the organization for longer times. The people want to work in companies that promote the same values as their own. Employees are also highly satisfied in work environments that promote their protection and safety. the organization through these policies can promote positive relations with the workers as well as the communities they serve (Hart, Sharma,  & Halme, 2016).
The communities through the well-communicated sustainable development efforts understand the value of the business to the community. When the companies build strong relationships with the communities they operate in, there are more productive interactions between the communities and the companies or their brands, hence increasing the popularity of the product and the market share in the market. The bottom line in the operations of many companies is to maximize their profits in the long-run or short run. Money is always a major factor to consider before a company implements any strategy. Companies avoid any strategies which bring the possibility of failure or loss while preferring the more profitable and successful initiatives. The profitability of employing the efforts promoting corporate sustainability efforts is depicted profitability of the large retailers in the United States. The positive reputation, positive relations with customers and communities as well as consumer appeal increase their competitive advantage over other companies in the market (Hart, Sharma,  & Halme, 2016).
Possible challenges of sustainable development 
Challenges are also experienced by the big companies when implementing the various policies and strategies for sustainable development. Companies have to change their models to fit the development goals that they have. Lack of enough financial resources to carry out the development plan successfully. Companies are forced to undergo various costs in creating and implementing the various strategies aimed at sustainable development. The provision of high-quality products at low prices reduces the profit margin of the company’s sales. This makes it challenging to achieve the initial organizational goal of maximizing profits (Hart, Sharma,  & Halme, 2016).
The promotion of sustainable development is also difficult in countries that often experience crises. Some countries are war-stricken which makes it difficult for companies to establish community development programs in those regions. The countries stricken by war are also likely to have different priorities. Other companies also face conflicts with government interests. Some governments around the world may promote mining as a way of exploiting natural resources. Coal mining in countries like Poland contradicts the development goals of many companies seeking to achieve sustainable development through the use of clean energy and natural resource conservation (Mojarad, Atashbari, & Tantau, 2018). 
Aligning the development goals of the business enterprises and the development goals of the local communities may be challenging. The development goals of the organizations may be restricted by government development policies which are always prone to change. Government restrictions such as the minimum wage requirement will lower the ability of many companies to provide employment opportunities more a wide range of employment opportunities. The government programs can also change easily making it necessary for a change of operational model. 
Summary and conclusion 
The sustainable development goals promoted by the United Nations encompass a wide variety of issues that affect sustainability in the future generation. Sustainable development encompasses development that ensures the sustainability of the current and future generations. Sustainable development strategies and efforts ensure the companies achieve their desired goals without affecting the ability of future generations to do the same. Companies and corporations are key players in promoting sustainable development goals. Companies have managed to employ various efforts which help in making positive environmental, social, and economic impacts. The common themes in sustainable development encompass the environment, the people, and the local communities. the protection of the environment and its resources is one of the efforts employed by various companies to make the environment more sustainable for future generations. Companies have employed efforts aimed at promoting better waste management as well as waste disposal for a cleaner environment. The use of clean energy, as well as the conservation of natural water and energy resources, is also promoted by various organizations. 
Improvement of the people is one of the key objectives in sustainable development. The goals suggested are aimed at reducing poverty in the communities, promoting equality, health as well as general wellbeing of the people in the various communities. Companies that employ efforts towards sustainable social development employ efforts which improve the lives of the people and the communities they live in. The strategies employed to promote this aspect include the provision of products at affordable prices, providing safe food products, provision of employment opportunities to the communities as well as donations to various communities. Large retailers like Walmart have explained the elevation of communities as a strategy aimed at accelerating the rate of development in the communities. 
The companies which have employed the various efforts have also benefited in a variety of ways. Despite the numerous challenges faced by the companies when setting their goals and strategies, the organizations also benefit greatly from the strategies they employ. Companies manage to build a positive reputation and media attention. A positive reputation helps the companies in creating exposure for their brand as well as relevance in the market. A positive reputation built by sustainable development strategies also creates a competitive advantage over other companies in the market. 
Consumer appeal and positive relations with the local communities are also advantages enjoyed by companies that employ the initiatives to promote sustainable development. The companies which promote these practices also promote positive values promoted by the communities. The responsible companies have attracted a wide variety of customers as well as high-quality experts who want to be a part of the positive organizational culture. 
Most of the companies which have employed these efforts have also taken the initiative to communicate their efforts to the communities. Most organizations believe that transparency in all operations is key to gaining trust from the communities as well as assuring them about a sustainable future. Companies need to employ various efforts which can help them in promoting sustainability while minimizing the cost of operations. The cost of employing these strategies should also not limit the ability of the corporations to generate profits. Large retailers in the United States have managed to ensure the efforts employed to promote sustainable development have also helped in achieving the desired organizational growth.
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